2025 Rough Notes Magazine Mechanical Requirements

Required Material

Electronic files are preferred when submitting ma-
terials, if possible. Acceptable program formats for
sending material for ads in Rough Notes magazine
are as follows in order of preference:

PDF files set to print-quality specifications
are the preferred format for ads
submitted to Rough Notes.

Acrobat 5.0 (PDF 1.4) or higher, minimum
resolution 300 dpi, fonts embedded. Convert all
images to CMYK in their original format before
creating the PDF file. PMS spot colors will be con-
verted to CMYK unless otherwise specified.

Please note: Full page ads are to be created to the
document size of 8.375” x 11.125.” (See chart op-
posite page or specifications for a two-page spread
and live area.) No crop or registration marks are to

be included in the final PDF file.
Photoshop 300 dpi or higher TIFF file with a final

size equal to ad size or document size for full page
(see above). Do not submit layered .psd or.tiff files.

Quark or InDesign document for Mac or PC
* ALL art/graphics files must be included.
* ALL screen and printer fonts must be included.

* High-resolution transparency flattening must be
applied to drop shadows and layered items.

* If any .eps files are used, fonts embedded in the
file must also be included unless they have previ-
ously been converted to paths.

* Convert PMS and spot colors to CMYK.

(See below for ads using true spot colors.)

* A full-size proof that is created from the
finished file must be included. (Laser copy is
accepted only for black and white ads.)

* Digital color proofs must be sent with four-color
files (e.g., Rainbow or Fuji).

lllustrator .eps files for Mac or PC

« Save [llustrator file as an .eps file with raster
setting at high resolution.

¢ All graphics used in the original file must be
included (tiffs, embedded .eps, logos, etc.).

* Fonts (embedded in .eps files and/or used in
the document) must be converted to paths
before the .eps file is created. This is especially
important when sending a PC file. Watch for
“hidden” text when converting.

* Convert PMS colors to CMYK (process color)
and uncheck the “spot color box.” (See next
section for ads using true spot colors.)

* A full-size proof that is created from the
finished file must be included. (Laser copy is
accepted only for black and white ads.)

* Digital color proofs must be sent with four-color

files (e.g., Rainbow or Fuji).
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Mechanical Requirements Trim Size
Standard Unit Sizes (in inches) Final trim size is 8-1/8” x 10-7/8”

Dimensions for submitted files
Full-page bleed size for perfect binding

Document size must be 8-3/8” x 11-1/8”
(8.375x 11.125). (NOTE: The trim is 1/8” top
and bottom and approx. 1/16” left and right).
The bleed is included in the document size. Do
Full Page 7x10 2/3 Page 4-5/8x10  1/2 Vertical 4-5/8 x 7-3/8 not include crop and/or registration marks in the
submitted file. Live area for type falls 1/4” from
document edges on all sides. (Please do not set
bleeds beyond the document page.)

Two-page spread with bleed
for perfect binding

Create full-page document (8-1/4” x 11-1/8”) as
- above and set up as a two-page spread (final size
will measure 16-1/2” x 11-1/8” with trim includ-
ed in gutter and outer edges). Live area for type is
1/4” on each side of the center line of gutter and
1/4” inside document edges on all sides. (Please
do not set bleeds beyond the document page.)
Do not include crop and/or registration marks
unless needed for gatefold or other specialty ads.

Screen
150-line screen

1/3 Vertical 2-1/4 x 10 1/4 Vertical 2-1/4 x 7-3/8 1/4 Square 4-5/8 x 3-5/8

1/2 Horizontal 7 x 4-7/8  1/3 Square 4-5/8 x 4-7/8  1/3 Horizontal 7 x 3-1/4

Printing And Binding
Printed: Web Offset, CTP (computer to plate)
Binding: Perfect

1/4 Horizontal 7 x 2-3/8 1/6 Horizontal 4-5/8 x 2-3/8 1/6 Vertical 2-1/4 x 4-7/8
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Additional Ad Specs
Two- or three-color ads [black plus spot color(s)]

and other ads must meet the following guidelines:

* Ads containing non-buildable PMS inks
(i.e., PMS colors with transparent white):
Send original file. All graphics and fonts must
be included and/or converted to paths accord-
ing to the above directions.

* Always convert spot colors to CMYK in
4-color ads. Additional spot color plates in
4-color ads will be billed accordingly, or
converted to CMYK in prepress.

* Ads submitted on disk must follow above
formatting specifications.

* Ads under 11MB may be submitted by email.
Contact the advertising coordinator before
sending.

We will not make changes to any files without

notifying you. Ads that do not open or do not

fit the specifications above will need to be cor-
rected and resubmitted. If no proof is sent with
the file, one will be generated and invoiced.

Copy and Rate Policies

Rate protection—We will protect advertisers
against rate increases for 11 months following
their first insertion. Any advertisement within
that period may be combined for frequency
discount.

Earned rate credits for increased frequency are
deducted from the first billing after the change.

Short rate charges for cancellation or decreased
frequency are added to the first billing after
the change.

Cancellation and automatic repeats—

We will not accept cancellations after the closing
date. Without materials or instructions,

we reserve the right to repeat the advertiser’s
latest advertisement of the same size.

Ad change policy

It is not the policy of The Rough Notes Company
to change a client’s digital ad in any way. All ads
should be submitted as per the specifications
described in the reproduction requirements sec-
tion above. However, upon written request, and
in order to facilitate the production of Rough
Notes magazine, The Rough Notes Company
will at no charge make minor changes to digital
ads submitted by our clients. The Rough Notes
Company will not guarantee or warrant these
changes and will be held harmless in the event
that these changes are not printed correctly. The
client is responsible for full payment of the adver-
tising space.

Rough Notes reserves the right to decline or
discontinue advertising at any time and for any
reason, including, but not limited to, any that
would, in our judgment, tend to draw readers
from the insurance industry into another or that
is, in our judgment, inconsistent with the best
interests of the insuring public, the insurance
industry or its agents or salespeople. Advertisers
and their agencies will indemnify and hold Rough
Notes harmless against any claim, suit, loss or ex-
pense, regardless of nature or basis that might arise
from advertisements published. We reserve the
right to hold the advertiser and advertising agency
jointly and severally liable for monies due us.

PLEASE SEND AD MATERIALS TO:

Tricia Cutter

Production/Advertising Coordinator

Ph (800) 428-4384, ext.1019
(317) 582-1600

Fax (317) 816-1000

triciac@roughnotes.com
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