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Agency of the Month
Rough Notes features articles on top independent
agencies—a coveted honor that culminates with

the presentation of the prestigious Rough Notes
Agency of the Year Award.

Features

Rough Notes has just one target audience—

the independent agent and broker community—
and our feature stories reflect our strong commit-
ment to them.

Specialty Lines
Rough Notes keeps its finger on the pulse of this
dynamic market.

Columns
Experts share their knowledge and insights in all

phases of agency operations.

Vendor/Consultant Profiles
Strategies and technologies that power growth
for independent agencies and brokerages.

Special Sections

Rough Notes focuses on industry groups,
allowing their members increased visibility
to our agent and broker audience.

Editorial

A seasoned staff, plus input from our agent
advisory board, drives editorial that’s of, by,
and for the independent agent.

Community Service Award

Each year, The Rough Notes Company awards an
independent agent, broker, or agency for positive
contributions within their local communities.
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Multimedia
In pring, online, in digital format ... Rough Notes

delivers crisp, compelling content that makes RN a
must read for top agents and brokers.

Editorial Calendar

Our editorial calendar keeps you up to date on
our planned content each month, from specialty
lines to trending topics and more.

Rate Card
What will it cost for your ad to appear in
Rough Notes magazine?

Mechanical Requirements
Sending an ad? These are the “mechanical specs”
that work best for us.

Standout Services for Our Valued Partners
Providing services from regional advertising and
bonus distribution to complimentary copies of
Rough Notes.

Eblasts and Enewsletters

Eblasts and enewsletters deliver targeted industry
news and advertising directly to engaged insurance
professionals.

Online Banner Ads
Banner ads provide high visibility to insurance
professionals across Rough Notes website.

Advertising Sales Representatives
Odur sales professionals are waiting to take your call.

From 1878 to the present, Rough Notes has
featured nearly 400 Agencies of the Month.




Fact

Publisher / Company

Founding / History

Audience / Niche

Editorial Board

Format
Circulation (Print)

Digital / Newsletter Reach

Geographic Reach

Established Demographic /
Qualification

Audit / Verification

Physical Location

Detail

The Rough Notes Company, Inc.

Established in 1878

Serves independent insurance agents, agency personnel,
insurance brokers, life/general agents/managers, corporate
insurance risk managers, insurance company personnel, and
others active in property/casualty insurance

The editorial board is composed solely of
independent insurance agents

Monthly magazine (print) plus e-newsletters

About 35,000-35,400 qualified print circulation per issue

Average net distribution for 4 monthly newsletters is around ~
50,000 subscribers per newsletter

Primarily United States. All states represented in qualified circulation

Recipients are insurance professionals as above; they must qualify
(by occupation / role) to be included in “qualified circulation”

Circulation is audited by the Alliance for Audited Media (AAM)

Corporate address in Carmel, Indiana.

* Deep, expert content focused on independent agents.

* High credibility via audited numbers.

* Email/newsletter reach in addition to print.

e Historical legacy in the industry.
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Rough Notes AgencyoftheMonth

Our ongoing commitment to the independent agency system keeps readers engaged

From inspiring stories of entrepreneurship to growth opportunities in the marketplace,

Rough Notes gives the nation’s leading—as well as up-and-coming—agents and brokers an
unbiased look at the ideas, trends, and products and services that are shaping the independent
insurance agency arena.

Rough Notes’ involvement with and reputation among agents and brokers are evidenced by
the fact that our Agency of the Month and Agency of the Year have become coveted awards
among the nation’s top agencies and brokerages. Rough Notes editors recognize and

select our featured agencies from thousands of top-notch firms throughout the country.

At the end of the year, an Agency of the Year is selected from the previous monthly winners.

AGENCY OFTHE MONTH

“[Wle truly understand the market that we
ADVO( TI \T( 1 it s
this advantage, we have to continually push
l.< () l { TH F _\( ourselves tostay educated about the changing
V7 N marketplace. .. [Wie encourage allof our team
(‘ ()1‘ l l‘l[ N I Tl menmibers tojobtain the AFIS desighation.”
A Stale Mofs
FOCUS ON: AGENCY.OPERATIONS

This Chico, California, agency loves and protects: BENE ABILITY INSURANCE
the people who grow and raise guiffood: TECHNOLOG NIINSURANCE KNOWLEDGE

Nayeg! alrag'_‘ ; -
i legh N«)tes

" INSURANCE AGENTS & BROKERS MARKETING « PRODUCTS + MANAGEMENT * COVERAGES * MARKETS
JULY 2025

] AGENCY OF THE MONTH:
'CALIFORNIA AGENCY AIVOI}AT E

FOR THE AG COMMUNITY
-

SPECIALTY LINES: CONSTRUCTION INSURANCE

ALSO: WOMEN IN INSURANCE—CLOSING THE LEADERSHIP GAP
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Features

First-hand knowledge of, and a strong relationship with, the influential agents
and brokers you want to reach

Rough Notes was the first national insurance publication to target independent agents.
We know agents and brokers because we're actively involved with them—
and have been since the 1800s.

Unlike industry publications that serve multiple audiences, Rough Notes focuses

on growth-oriented independent agents and brokers who are constantly searching for new
and smarter ways to do business. If these are the agents and brokers you want to reach, there’s
no better value for your advertising dollar than Rough Notes.

Each month, thousands of agents and brokers avidly read Rough Notes, searching for
innovative ideas and information on new products and services.

Your message in Rough Notes is a powerful draw for the top producers you're targeting.

7‘ Skillfully presented feature

y - stories help growth-oriented
independent agents and
brokers succeed in todays
challenging market

e PLEASE
PECP Erﬁ'a"rﬁscu | - PASS THE

While the ‘siren song for tech becormes veryl
strong, people remain the criticallelement in o
relationship building | \ .
o 8 ’

T

Data intake solution automates
gathering quote information
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Specialty Lines

Keen insights ... consistent focus

Diverse, dynamic, and disciplined, the specialty marketplace thrives on building
relationships with successful retail agents and brokers.

Rough Notes highlights the fast-growing specialty market in three powerful ways:

1. An insightful overview of an individual specialty market niche. Hot new products ...
emerging trends ... market outlook ... and more.

2. Interviews with carrier executives, MGAs, and program managers—Niche market
professionals who interact with the Rough Notes audience of top retail producers.

3. Reliable data from trusted industry sources—Vital information to help Rough Notes readers
understand the scope of the market and identify opportunities in specific niches.

WORKERS
COMPENSATION

Can expanding their vision of risk help with hard market conditions?

P -

In::t:;::

Since The Rough Notes Company began publishing the annual
specialty lines directory The Insurance Marketplace’ more
than 62 years ago, agents have come to depend on Rough Notes
to keep its finger on the pulse of the excess-surplus and
specialty market.

The Insurance Marketplace serves as a “13th issue of

Rough Notes” when it comes out each January, giving agents

instant access to specialty and E&S insurers, MGAs and '
MGUEs, wholesale brokers, and program administrators.

What's more, The Insurance Marketplace is updated
continuously on the Rough Notes website.
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Columns & Departments

Experts share concepts and strategies that power agency growth

Each month, Rough Notes readers turn to our columns and departments for expert
advice on how to motivate producers, build quality business, and manage people and
work flows.

Rough Notes is privileged to present exclusive commentary from top agency
management consultants such as Roger Sitkins, Mary Belka, Cheryl Koch, and
Kimberly Paterson, as well as front-line agency leaders, like Chris Paradiso, Randy
Boss, and Marc McNulty. Other respected contributors cover a host of topics that
resonate with a wide range of agency professionals, from legal trends and risk man-
agement to human resources issues, customer service and public policy analysis.

Your message in Rough Notes reaches 35,000 growth-oriented independent agents
and brokers who are eager to discover how your products and services can help them
achieve their goals.

INSURANCE RELATED COURT CASES
VVhether it’s to catch mistakes, COURT DECISIONS /f .
. N - you remember one thing,
find oversights, or discover carrier !
limitations,i ew producers RS
Y G " BEYOND INSURANCE
NOT ALL QUOTES ARE CREATED EQUAL T YOU'RE NOT T00 EXPENSIVE, YOU'RE JUST
Atconiinscs o cmprions . NOT VALURBLE YET

¥

M

If

Editorial columns and departments deliver timely,
practical information on need-to-know topics:

* Agency Financial Management * Mergers and Acquisitions

* Employee Benefits * Perpetuation Planning

* Digital Marketing and Engagement ¢ Court Decisions

* Human Resource Management * Public Policy Analysis and Opinion
* Leadership and Coaching * Alternative Risk Transfer

¢ Customer Service * Risk Management

wwuw. VOZlg/?ﬂOl’ES. com 7



Vendor/Consultant Profiles

Connecting you with motivated buyers of technology and services

In addition to being key decision makers when it comes to insurance markets, the agents
and brokers who read Rough Notes are personally involved in purchasing:

* computer hardware and software

* office equipment

* telecommunication and Internet services

* educational and training resources

* back-office processing

* human resource consulting

e third-party loss control and claims adjusting services

. and much more

AGENCY PARTNERS %
M\\\x\\“ e Place your message
(ONRL P gegomEs here these decisi
¢ WK \NSURANCE w ire tl esel:( fec131on
)
s*& EDUCATION ALLiaNgE makers loo . or
L\ resources—in the
pages of Rough Notes,
forvat kg o o e st the industry-leading

publication that
agents trust more
than any other.

“We are here to help people become professionals.
Its not just through the knowledge or skill set. It's the community
that you're involved in. It’ the learning experience and process.”

“At the end of the day, when properly utilizing core
staff, those businesses are making more money ... "

Plus, the dedicated safT model meant
that Staff Boom employees could learn

Dedicated outsourced
staffing provides agencies
and brokerages greater
independence

of the ways to be successful is to really
that employee into your ecosystem
have them be a part of the team ...."

mmmmm

Kalamaras.
usiness Development
B
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Special Sections

During the year, Rough Notes magazine publishes a “Special Section” that focuses on
industry groups, allowing their members to take advantage of a discounted advertising rate
and increased visibility to our agent audience.

TARGET ;) MARKETS % E!

ELEVATE YOUR WORKFORCE “Lookat these students a
Pro rength

leaders and not as kids. Tt

serve as your research and develc

certain tasks. Also, if you're not in a po:

oo Target Markets Program

an internship, mentorship goes just as far.” A dmlnls t}"ﬂ tor.f AS.YOCiﬂ tlon

/"
ou can send (career
information) to high schools
in your area and follow up witha
phone call to the principal ... You'l ikely be
given the opportunity to present your information
directly to students

INSURANCE NETWORKS
SPECIAL SECTION

THE NETWORK
EVOLUTION

Market dynamics and M&A activity
have challenged the insurance
network sector to redefine their
purpose and offerings

Insurance Networks Alliance

wwuw. VOZtg/?ﬂ0f€5. com 9



Our editorial strength starts with our foundation. No other publication has an
editorial board composed solely of independent insurance agents.

As the exclusive sponsor of the prestigious Rough Notes Agency of the Year award, Rough Notes has
the opportunity to connect powerfully with leading agency principals from around the country.
The winners of this coveted award are invited to share their experiences, insights, and strategies as

members of the Rough Notes Agent Editorial Advisory Board.

Each year, the editorial board meets with the magazine’s editors to talk about their top-of-mind
concerns, challenges, and goals. The informal setting promotes frank discussion and generates a
wealth of fresh ideas and keen perspectives that inspire the creation of vibrant features for future
issues of Rough Notes.

From eager new faces to seasoned veterans, these top-performing agents drive a dynamic exchange
that energizes the readers of Rough Notes all year long.

tough hotes
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Community Service Award

Our commitment to agents and brokers goes beyond the day-to-day business of
insurance. Rough Notes was the first national insurance publication to recognize the
vital role our readers play in the communities in which they live and work. Our
annual Community Service Award honors independent agents for the extraordinary
philanthropic initiatives they support and create.

Since 2001, The Rough Notes Company has contributed over $600,000 to the various
agent charities around the country.

br
at that time.
“Insure the Cure is the
cornerstone of our
company’s community
service. We are so deeply

committed to helping

people with CF that we have
integrated this cause into

ATLANTA AGENCY RECEIVES = .o=—.
THE ROUGH NOTES oot
COMMUNITY SERVICE AWARD

Helping Cystic Fibrosis patients achieve more tomorrows

By Alice Ashby Roettger

144 hen you think about community service, you think about giving others a
chance to serve. We give over 300 people in our industry a chance to par-

ticipate and support this cause,” says Clay Snellings, CPCU, principal and

chairman of the board of Snellings Walters, an Atlanta insurance agency.

0 ROUGH NOTES

¥ T

Pl L
A § LA
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Multimedia

Delivering your message in Rough Notes heightens your credibility and allows you to capitalize
on our powerful brand, built over 147 years of serving the independent agency system

Our print edition delivers crisp, focused content and compelling images each month to a recep-
tive audience of agency decision makers who want your products, your services, your tools for
growth. No stale news, no listings to boost page count, no useless fillers—just fresh ideas, emerg-
ing trends, and keen insights focused 100% on the independent agent.

Our digital edition brings your online message to life! Rich in vital resources for agents and bro-
kers, www.roughnotes.com showcases our dynamic digital edition, and direct hyperlinks deliver
motivated decision makers to your website.

Receiving over 25,000 unique page views per month, roughnotes.com is the information
destination for agents. Each month the entire contents of Rough Notes magazine is available
online in a digital version—free of charge.

What’s more,
readers enjoy speedy,
on-demand access
to a complete
online archive
of Rough Notes
articles.

BUSINESS IN
10 SMART STEPS

AT . h B e TR
: N LT | Rough Notes

Rough Notes
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. ad closing: 12.05.25 ad closing: 06.05.26 | :
january ad materials: 12.09.25 ad materials: 06.09.26 ) llly
Editorial Highlights: Editorial Highlights:
Specialty Lines: Specialty Lines:
* Agents E&O * Construction
Focus on Premium Finance Focus on Agency Operations
ad closing: 01.05.26 ad closing: 07.06.26
february ad materials: 01.09.26 ad materials: 07.09.26 auguSt
Editorial Highlights: Editorial Highlights:
Specialty Lines: Specialty Lines:
* Cannabis * Cyber Insurance
Focus on Agency Perpetuation Focus on Artificial Intelligence
ad closing: 02.05.26 ad closing: 08.04.26
march ad materials: 02.09.26 ad materials: 08.07.26 sep tember
Editorial Highlights: Editorial Highlights: Bonus Circulation:
Specialty Lines: Focus on Customer Experience * Target Market§ .
* Workers Comp Program Administrators

Association Summit

* Applied Net

Focus on Emerging Risks

ALSO: Target Markets Program Administrators
Association special section

ap ril ad closing: 03.05.26 ad closing: 09.04.26 october
ad materials: 03.09.26 ad materials: 09.08.26
Editorial Highlights: Bonus Circulation: Editorial Highlights: Bonus Circulation:
Specialty Lines: * Target Markets Program Specialty Lines: * WSIA
. . Administrators Association . I
* Commercial Auto/Trucking Mid-Year Meeting ¢ Professional Liability
Focus on Risk Management * NetVU Focus on Personal Lines

ad closing: 04.03.26 ad closing: 10.05.26
ma . : november
ad materials: 04.07.26 ad materials: 10.09.26
Editorial Highlights: Bonus Circulation: Editorial Highlights: Bonus Circulation:
Specialty Lines: * PIA of NJ & NY Annual Specialty Lines: * Insurance Networks Alliance
* Social Services & Nonprofits Conference * Social Services & Nonprofits Annual Meeting
Focus on Leadership Focus on Employee Benefits

ALSO: Insurance Networks Alliance special section

ad closing: 05.04.26 ad closing: 11.05.26
ad materials: 05.08.26 ad materials: 11.09.26

Editorial Highlights: Bonus Circulation: Editorial Highlights:

Specialty Lines: * FAIA Annual Convention Specialty Lines:

* Municipalities * LAAIA (Latin American * Aviation
Association of Insurance

Focus on Professional Agencies) Convention

Focus on Insurtech
Development

ALSO: Florida Special Report

wwuw. roug/motef. com 13



Rough Notes is edited for growth-oriented

Published monthly, Rough Notes’ audience-
driven editorial focuses on agency marketing,
new products and insurance markets, and

an article written about your specialty niche.

Covers & Guaranteed Positions
(Earned Space Rate)

Second Cover...uuueeeieeieeeeeeeeeeeeeeenn. +15%
Third Cover....ooevveeueeeeiiciieeeeeieeenn, +10%
Fourth Cover......ooovvvvvviveeiieieiiinenn. +15%
Other Guaranteeds..........coovvvuveeeennnns +10%
Circulation

Audited by BPA.

Publication & Closing Date

Rough Notes is published on the first day of
every month.

Inserts

your advertising representative for details.

Commission

15% of gross billing allowed to recognized
advertising agencies on space, color and position
if paid within 30 days of invoice.
No cash discounts.

property/casualty insurance agents and brokers.

Inserts and postcards are available. Please contact

2026 Rough Notes Magazine Rates

Effective January 2026

While independent agents across the country
are learning about the topic, what if they see

an ad for your business, offering services that
they've been reading about, embedded with the
article? Talk about exposure! But how much will

provides readers with ideas and information that this cost?
can help them grow their businesses. Imagine

National Advertising Rates

Rates include advertiser’s national ads at
Rough Notes’website with a hyperlink to the
advertiser’s home page.

4-Color 1x 6x 12x

Full Page $7,895 $6,995 $6,500
2/3 Page 6,630 5,915 5,535
1/2 Page 5,395 4,845 4,575
1/3 Page 4,285 3,985 3,765
1/4 Page 3,735 3,435 3,270
1/6 Page 3,070 2,945 2,785
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Mechanical Requirements Trim Size
Standard Unit Sizes (in inches) Final trim size is 8-1/8” x 10-7/8”

Dimensions for submitted files
Full-page bleed size for perfect binding

Document size must be 8-3/8” x 11-1/8”

(8.375 x 11.125). (NOTE: The trim is 1/8”
top and bottom and approx. 1/16” left and
right). The bleed is in-
cluded in the document
size. Do not include crop
and/or registration marks
in the submitted file. Live
area for type falls 1/4”
from document edges on
all sides. (Please do not set

Full Bleed (No C
uliesa e oeP?  bleeds beyond the docu-
ment page.)

1/2 Horizontal 7 x4-7/8  1/3 Square 4-5/8 x 4-7/8  1/3 Horizontal 7 x 3-1/4

Full Page 7x10 2/3 Page 4-5/8 x 10 1/2 Vertical 4-5/8 x 7-3/8

Two-page spread with bleed
for perfect binding
Create full-page document (8-1/4” x 11-1/8”)
as above and set up as a two-page spread
(final size will measure 16-1/2” x 11-1/8”
with trim included in gutter and outer
edges). Live area for type is 1/4” on each
side of the center line of gutter and 1/4”
- inside document edges on all sides. (Please
do not set bleeds beyond the document
page.) Do not include crop and/or registra-
tion marks unless needed for gatefold or
other specialty ads.

1/3 Vertical 2-1/4 x 10 1/4 Vertical 2-1/4 x 7-3/8 1/4 Square 4-5/8 x 3-5/8

Screen
150-line screen

Printing And Binding
- - Printed: Web Offset, CTP (computer to

1/4 Horizontal 7 x 2-3/8 1/6 Horizontal 4-5/8 x2-3/8 1/6 Vertical 2-1/4 x 4-7/8 Plate) Blndlng: Perfect

wwuw. Voughnote:. com




Required Material

Electronic files are preferred when submitting ma-
terials, if possible. Acceptable program formats for
sending material for ads in Rough Notes magazine
are as follows in order of preference:

PDF files set to print-quality specifications
are the preferred format for ads
submitted to Rough Notes.

Acrobat 5.0 (PDF 1.4) or higher, minimum
resolution 300 dpi, fonts embedded. Convert all
images to CMYK in their original format before
creating the PDF file. PMS spot colors will be con-
verted to CMYK. Fonts embedded in the file must
also be included unless they have previously been
converted to paths.

Please note: Full page ads are to be created to the
document size of 8.375”x 11.125.” (See info previ-
ous page or specifications for a two-page spread

and live area.) No crop or registration marks are to
be included in the final PDF file.

Photoshop 300 dpi or higher TIFF/JPG file with a
final size equal to ad size or document size for full

page (see above). Do not submit layered .psd or
tiff files.

Cancellation and automatic repeats—

We will not accept cancellations after the closing
date. Without materials or instructions,

we reserve the right to repeat the advertiser’s
latest advertisement of the same size.

ROUGH NOTES MAGAZINE—SINCE 1878

Ad change policy

It is not the policy of The Rough Notes Company
to change a client’s digital ad in any way. All ads
should be submitted as per the specifications
described in the reproduction requirements sec-
tion above. However, upon written request, and
in order to facilitate the production of Rough
Notes magazine, The Rough Notes Company
will at no charge make minor changes to digital
ads submitted by our clients. The Rough Notes
Company will not guarantee or warrant these
changes and will be held harmless in the event
that these changes are not printed correctly.

The client is responsible for full payment of the
advertising space.

Rough Notes reserves the right to decline or
discontinue advertising at any time and for any
reason, including, but not limited to, any that
would, in our judgment, tend to draw readers
from the insurance industry into another or that
is, in our judgment, inconsistent with the best
interests of the insuring public, the insurance
industry or its agents or salespeople. Advertis-
ers and their agencies will indemnify and hold
Rough Notes harmless against any claim, suit,
loss or expense, regardless of nature or basis

that might arise from advertisements published.
We reserve the right to hold the advertiser and
advertising agency jointly and severally liable for
monies due to us.

PLEASE SEND
AD MATERIALS TO:

Tricia Cutter
Vice President—Advertising

Ph (800) 428-4384, ext.1019
(317) 816-1019

Fax (800) 321-1909

triciac@roughnotes.com



~ Standout Services for our Valued Partners |

Bonus Distribution—In addition to Rough Notes’ regular circulation, you get
bonus distribution at key industry meetings and conventions. For a complete
list of bonus circulation opportunities, see the Editorial Calendar.

Complimentary Copies of Rough Notes—To launch your campaign, we'll send
a copy of the magazine along with a cover letter to your key customers

or prospects. Prepare your own letter, or we'll create it for you. Give us your

list and we'll handle the mailing. This service is free to 3X national and

60X regional advertisers.

Ad Reprints—Rough Notes offers black and white or color reprints to all
advertisers at cost. They can be designed as a single page or as a 4-page with
a customized sales message. Just supply the artwork for your sales message—
we'll do the rest.

When agency leaders are looking for new insights, strategies,
products, and technologies to drive growth in their businesses,
they turn to Rough Notes.

Count on Rough Notes to put you in front of “The Deciders.”

As a Roug/J Notes advertiser, you enjoy exclusive access to a wide array of
services designed to deliver maximum impact for your ad dollar

Inserts and Custom Options—Rough Notes offers a wide range of inserts and
ad formats—from ride-alongs, tip-ins, coupons, and posters to gate and barrel
folds. Take advantage of packaging options like customized polybagging and
belly bands to get your message in front of your target audience the moment
Rough Notes arrives on their desks.

Free Online Exposure—The Rough Notes Company publishes an online
digital version of Rough Notes magazine every month. As a Rough Notes
advertiser you will receive bonus online exposure for free!

Rough Notes
w

e

Bough Notes
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2026 Rongh Notes Eblasts and Enewsletters

Our eblast program gives insurance advertisers

a direct line to engaged industry professionals.
Delivered straight to the inboxes of Rough Notes’
targeted subscriber base, each eblast provides a
powerful opportunity to showcase your products,
services, and expertise. With clear calls-to-action,
your message stands out from the clutter and
drives measurable results. Whether you’re promot-
ing a new product, highlighting thought leader-
ship, or generating leads, an eblast ensures your
brand is front and center with decision-makers
across the insurance marketplace.

Key Benefits:
* Reach a highly targeted audience of 50,000
agents, brokers, and industry leaders
* Custom messaging tailored to your
campaign goals
* Detailed performance reporting to measure ROI

An eblast is the most direct, effective way to keep
your brand top-of-mind and drive immediate
action from the insurance community.

Eblast Ad: $3,000

More ways to reach out readers: digital ad in
newsletters, distributed weekly

COVERAGE CONCERNS
Creative tips and tools to help you write new business
and enhance your current customer portfolio.

RN

NEWSLETTER

SPECIALTY, EXCESS AND SURPLUS LINES

Creative tips and tools to help you write new business
and enhance your current customer portfolio.

Fi P

Rough Notes magazine is proudly known to be the magazine that
features the best agencies and brokers in the industry. It is an honor
for agents to be the agency on the front cover. This podcast continues
the conversation with the most-recent Rough Notes cover agency, dis-
cussing their story and agency best practices. It brings the magazine

article to life.

You get a sponsorship thank you on our website home page, in our print
and in our digital magazine—including your logo and website/link.

Sponsorship Ad:
$800

nsorshi r

Rough Notes® NEW PODCAST!
Putavoice tothe face.

Listen to the new monthly Front Cover podcast
and take a deeper dive into Rough Notes’cover
stories. You'll find the story behind the story.
Researched by Rough Notes writers and editors,
interviewed by Jason Cass, and produced by
Agency Intelligence Podcast Network.

A must listen for the serious insurance professional.

CLICK TO LISTEN NOW!

Enewsletters are audited by the Alliance for
Audited Media (AAM)

Enewsletter Ad: $2,000

RN

NEWSLETTER

RN

NEWSLETTER

FOCUS ON MANAGEMENT
Timely advice from independent insurance agency
channel thought leaders.

TOP Q&A FOR AGENTS
Answers to topical questions on coverages,
marketing, management, products and more.

ni

Rough Notes®
PODCAST! .2

Read the story.
Putavoice to the face.

Rough Notes' cover story agencies are now featured
‘on the monthly Front Cover podcast hosted by Jason Cass,
owner of Agency Intelligence Podcast Network.

THANK YOU

TO OUR SPONSOR:
SITKINS GROUP INC.
www.sitkins.com

,mn:us

U TO OUR SPONSOR:

LISTEN NOW!

A theinsurancepodeastnetworl.comyfront-cover
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. 2026 Online Banner ads Rates |

All dimensions shown are in pixels and are not to size, but shown relative to each other.

674 x 90

674 x 250

D 300 x 250

300 x 600

2026 Banner Ads by size
1 Month 3 months 6 months 12 Months

A $2,200/m $2,100/m $1,935/m $1,730/m
B $3,850/m $3,660/m $3,375/m $3,030/m
C $4,680/m $4,320/m $3,870/m $3,100/m
D $3,510/m $3,288/m $2,970/m $2,380/m

wwuw. Vougbnotes. com
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Heres why independent agents consistently say Rough Notes is #1:

* Exclusively focused on the independent agent and broker community
for more than 147 years

* Presenting keen insights and bold concepts that drive agency growth

* Connected to agents and brokers ... carriers ... specialty markets ...
trade associations ... consultants ... vendors ... and more

* Consistently delivering top results for our advertising partners

Rough Notes: The independent agent’s most trusted resource since 1878

Tricia Cutter Eric Hall

Vice President—Advertising President of Strategic Partnerships
Ph (317) 816-1019 Ph (317) 514-1047

Fax (800) 321-1909 Fax (317) 816-1000
triciac@roughnotes.com ehall@roughnotes.com

o il |
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